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Measuring Outreach Reach
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Total Reach 
(Jan – May):

436,868

Bill Inserts 
(residential and 

commercial)
15%

Direct Mail 
(HHW 

Postcard)
34%

Rethinker 
Newsletter

22%

Social Media
29%



Measuring Engagements

 Social Media: 129,321
 Includes shares, likes, 

and comments
 Phone Calls & Emails

 Big increase in Qs:
 Recycling do’s/don’ts,
 Hard to recycle items
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Other Outreach 

4



Looking Ahead
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 PenTV shows: Video content
 Battery Program Re-Launch: Outreach/Ads 
 Recycling “Right:” Outreach/Ads
 Social Media: Summer Contests
 Website: Updates & upgrades
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